Occhio

culture of light






Occhio

"My goal has always been to
design living spaces holistically
4 with light. With the perfect light, of
course. [?

Axel Meise
Founder & Chief Designer
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Leading

German Luxury brands
(Selected)
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Source: Occhio ranked 12th in The Robb Report 2018
(ranking of most successful luxury brands in Germany)
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a new culture o
and life«

Dr. Benno Zerlin
CEO
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... for commercial spaces
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Occhio

~Occhio is driving . =
the properiy value
forrealestate




Occhio entering the maritim world .
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Occhio is world class
nnovation.



Change thehieign _
as if by magic Q '
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http://www.occhio.de

