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/" CHECKLIST -5 Principles To Increase Your Revenues Ethically

-9 TIMELY PROMPT: There's a time and place for everything, especially for asking people to give you their
hard-earned money. Make sure you maximize the chances of your demands being heard. Also, make sure your
prompts can't be easily mixed with an ad. Finally, don't overuse prompts.

@ @ CLEAR USER BENEFITS: Make sure you focus on the users’ benefits when trying to convince them to buy
something. We tend to overly focus on features while people think about how it could make their lives better.

VALID DEFAULTS: Try to reduce the number of decisions users have to make when facing your revenue
flow. If you can pre-select default options while letting the possibility to easily change them, then you're creating
“valid defaults.”

. REDUCE CHOICE PARALYSIS: With that in mind, always think about reducing the number of options people
have to choose from. Choice paralysis is real. When it's easier to walk away from a decision than make it, you have
a problem!

@9 SOCIAL PROOF: Finally, you can always remind people what others did in the same situation. It usually
makes them more comfortable to move forward with their decision.
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. INSIGHTS

Here are all of the b psychological and UX insights covered in the case study:

< UX: Why
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3 " What Vs. Why

Q Why should people care about [...insert
- behavior...] ? You should always try to
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,QQ\ answer this question early in your user
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flows.

Here, they do a great job of telling me

Doum Lavalée what to do (donate). However, if they

DL want people to act, they need to tell

O Dan Benoni

them why. What is their benefit?

No Thanks Donate

2 PSY: Banner Blindness
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< * UX: Personalization

growth design

¢

.'\"u\
9 Familia®
"\ WWETLED]
-
Vi

Doum Lavallée
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Donate to Signal
Signal is powered by people like you. Show
your support today!

No Thanks Donate
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Edge & Banner Blindness

Users have learned to ignore content
that resembles ads, is close to ads, or
appears in locations traditionally
dedicated to ads.

That's also why our brains disregard
everything located at the edges of a
screen because it's usually where ads
are.
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" UX: 1-Click Default
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Signal is powered by people like you.

Donation amount
CA$5 CA$10 CA$15

CA$25 CA$125

Donate with & Pay

Why Donate?

The team at Signal is committed to the mission
of developing open source privacy technology
that protects free expression and enables secure
global communication. Your contribution fuels
this cause. No ads. No trackers. No kiddina.
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Personalization = Less Friction

Personalization is when the app delivers
a new experience that matches users'
needs.

With a basic segmentation based on the
device?, they greatly simplified the
payment flow by leaving the focus on a
single call-to-action.

I, Pro Tip: Personalization is a double-
edged sword. Make sure to test your
assumptions before changing the
experience for worse!
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Amazon's 1-Click Principle

When users go through an experience,
E you should try to reduce the number of
v decisions they need to make.
7 \a

When users are forced to input
Signal is powered by people like you. something to move forward, it's by

default "invalid."" You should only ask
Donation amount . y
for inputs when absolutely necessary.
[ CA$5 j[ CA$10 J[ CA$15 ]
It's no surprise Amazon uses this

[ CA$25 ] [ CA$60 ] [ CA$125 ] principle for their checkout process!

[ Enter Custom Amount ]

Donate with & Pay

Why Donate?

The team at Signal is committed to the mission
of developing open source privacy technology
that protects free expression and enables secure
global communication. Your contribution fuels
this cause. No ads. No trackers. No kiddina.

& PSY: Peak-end rule
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" Peak-End Rule

People judge an experience largely by
é how it ends.

v
4 - If you want people to change or adopt a
new behavior, one of the best ways to
Signal is powered by people like you. achieve this is by making sure the end of

their experience is memorable.

Th f 1 P
ank you for your support Unfortunately, here it isn't the case.

Why Donate?

The team at Signal is committed to the mission
of developing open source privacy technology
that protects free expression and enables secure
global communication. Your contribution fuels
this cause. No ads. No trackers. No kidding.

Your donation helps pay for the development,
servers, and bandwidth of an app used by
millions around the world for private and
instantaneous communication.

4 REDESIGNS
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Donation Prompt

§ Signal
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What if they did something
like this instead:

No Thanks Donate

Donation Screen

Want to keep your messages safe?
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Yes, | want to help!
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Keep your messages safe

Signal is powered by people like you.
g’ No ads. No trackers. Encrypted messages.

2
Donation amount = All thanks to donations by people like you.

Every dollar makes a big difference.
[ CAS$5 ][ CA$10 J[ CA$15 ]

Most Popular
[ CA$25 ] [ CA$60 ] [ CA$125]

[ Enter Custom Amount ] [ Enter custom amount

First, when someone is about

remind them what they’re
getting in return. Cin this
case, p]’ivacy!) monthly to preserve their privacy.

Why Donate?

The team at Signal is committed to the mission Donate with & pay

76% of Signal's supporters contribute

of developing open source privacy technology
that protects free expression and enables secure
global communication. Your contribution fuels
this cause. No ads. No trackers. No kiddina.

\_ J

Thank You Screen
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So without too much
fanfare.. something like

this would have been a lot

more heart-warming...
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Signal is powered by people like you.

Thank you for your support!

Why Donate?

The team at Signal is committed to the mission
of developing open source privacy technology
that protects free expression and enables secure
global communication. Your contribution fuels
this cause. No ads. No trackers. No kidding.

Your donation helps pay for the development,
servers, and bandwidth of an app used by
millions around the world for private and
instantaneous communication.
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Thanks for your support!

Thanks to you, we'll continue to provide a
safe and private messaging experience
for millions of people.

We're forever grateful.

- From all of us at Signal ¥
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