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📝 CHECKLIST - 5 Principles To Increase Your Revenues Ethically

⓵ 💬 TIMELY PROMPT: There’s a time and place for everything, especially for asking people to give you their
hard-earned money. Make sure you maximize the chances of your demands being heard. Also, make sure your
prompts can’t be easily mixed with an ad. Finally, don’t overuse prompts.

⓶ 🎯 CLEAR USER BENEFITS: Make sure you focus on the users’ benefits when trying to convince them to buy
something. We tend to overly focus on features while people think about how it could make their lives better.

⓷ ✅ VALID DEFAULTS: Try to reduce the number of decisions users have to make when facing your revenue
flow. If you can pre-select default options while letting the possibility to easily change them, then you’re creating
“valid defaults.”

⓸ 📉  REDUCE CHOICE PARALYSIS: With that in mind, always think about reducing the number of options people
have to choose from. Choice paralysis is real. When it’s easier to walk away from a decision than make it, you have
a problem!

⓹ 👥 SOCIAL PROOF: Finally, you can always remind people what others did in the same situation. It usually
makes them more comfortable to move forward with their decision.
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💡 INSIGHTS

Here are all of the 5 psychological and UX insights covered in the case study:

💎 UX: Why
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🧠 PSY: Banner Blindness
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💎 UX: Personalization
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💎 UX: 1-Click Default
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🧠 PSY: Peak-end rule
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🧪 REDESIGNS
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Donation Prompt

Donation Screen
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Thank You Screen
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