
Connecting Customers to 
Merchants

Based off of user transaction data
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The disconnect with customers

64%
of Canadian consumers said 

relevant marketing is very 
important to them

57%
Canadians (57%) have experienced 
some form of payment friction in the 
past six months, including constraints 
on preferred payment methods 

33%  of consumers abandon a brand that 
lacks personalization. 



Problem
⇨ Limited Personalization: Consumers lack tailored 
product recommendations, leading to a less optimal 
shopping experience.

⇨ Business-Consumer Disconnect: Businesses struggle to 
understand what a customer entails 
 
⇨Lack of Data: Businesses don't have much data to go of, 
missing out on opportunities for targeted offers and 
promotions.



RICH DATA

FLEXIBLE PAYMENT METHODS

MULTI-PLATFORM ACCESS





 

Product 
Recommendation

Current Cart Analysis

➔ Similar Items (Word2Vec - semantic*)
➔ Itemsets (FP-Growth - cheap*)

Past Purchase Analysis

➔ Sequential Patterns/Trends 
(LSTM Model + Neural 
Collaborative Filtering)



 

Market Validation

Smart Receipts
for personalized recommendations

100,000,000+
customers have used this service, 
providing customer validation as well.





 

Thank you, and we look 
forward to helping solve 

this problem!


