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Introduction
As consumers increasingly rely on the web for information on, directions to, and reviews of 
all things retail, the need for a well-designed website has never been higher. According to 
Retail Dive, one in five shoppers (19%) say that doing pre-shopping research on the web is 
a must. A study by GE Capital states that 80% of shoppers start their search process online. 
Shopping mall owners must make it easy for consumers to find information on hours, 
stores, food, and entertainment options before they even leave the house. 

The Customer 
Cadillac Fairview ("CF") is one of the largest owners, operators and developers of best-in-
class office, retail and mixed-use properties in North America. The Cadillac Fairview 
portfolio is owned by the Ontario Teachers’ Pension Plan, a diversified global investor 
which administers the pensions of more than 300,000 active and retired school teachers. 
The real estate portfolio also includes investments in retail, mixed-use and industrial real 
estate in Brazil, Colombia and Mexico.

Valued at around $29 billion, the Canadian portfolio includes over 38 million square feet of 
leasable space at 67 properties in Canada, including landmark developments, such as 
Toronto-Dominion Centre, CF Toronto Eaton Centre, and CF Carrefour Laval.
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https://www.retaildive.com/news/why-researching-online-shopping-offline-is-the-new-norm/442754/
https://www.businesswire.com/news/home/20130712005396/en/GE-Capital-Retail-Bank%E2%80%99s-Annual-Shopper-Study


The Opportunity
Cadillac Fairview believes in building shopper loyalty through uniquely tailored services 
and experiences, as announced in a recent press release.  After navigating through their 
property websites, this is clear. The homepage includes easy access to information such as 
the "find a store" function, hours, a property map, and mall promotions, all of which are 
also available from in-mall digital directories. By offering a seamless experience across 
web and in-mall digital elements, CF aimed to use technology to support their centralized 
brand approach. 

The Solution
By using Mappedin's CMS, web SDK and digital directories together, Cadillac Fairview is 
able to offer detailed promotions and events alongside the interactive, searchable map. 
These same elements are also available on in-mall digital directories whose search and 
navigation experience is consistent with the CF website. Property owners and managers 
can update the information in real-time as promotions start and end. 

In addition to the web and digital directory features, Mappedin's search functions have 
been a huge learning tool for CF as they gain data on customer habits and needs based on 
their queries, and even augment their results with keywords, retailers, and products that 
correspond to the centre they're visiting. "This has helped us to better serve our customers 
with content they want to see or destinations they want to find at the property during peak 
times," says Adam Benson, Senior Director, Digital Marketing at Cadillac Fairview. 
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https://www.cadillacfairview.com/en_CA/news/Shopper_Loyalty_at_Cadillac_Fairview_Aims_to_Deliver_Unique_Experiences_Services.html


The Results 
Cadillac Fairview and Mappedin have collaborated on many products and features since 
their relationship began in 2015. As stated by CF, "We began working with Mappedin 
because they demonstrated not only a commitment to a great user experience in the 
mapping process, but also an understanding of the business and management of the 
environment. Mappedin has proven to be both nimble and forward thinking throughout our 
partnership." Working together, Mappedin and CF have been able to review customer 
insights, expand technological efforts accordingly, and close any gaps to better provide a 
connected shopping experience for customers.
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