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Contact tracing is an essential part of a multipronged approach to fight COVID-19, one of the four pillars of Box It In (Test, Trace, Find, Isolate) strategy and a key to easing strict physical distancing measures. 

Strategic risk communication and community engagement are essential to the success of contact tracing. Contact tracing can only succeed if people accept it as an effective measure and, on an individual level, participate when appropriate. And strategies are in place to reach every member of the community. Contact tracing efforts will fail if public knowledge, attitudes and perceptions are not addressed with strong risk communication. It is critical to consider the cultural and linguistic needs of diverse populations: at-risk populations such as older adults, people with underlying health conditions, and people who may need additional assistance. And it is important to build trust in this effort.From the Centers for Disease Control and Prevention: Communication with the public is crucial.
“Engagement of the public with contact tracers must be widely accepted in order to protect friends, family, and community members from future potential infections. Key public officials and community leaders will need to be engaged and supportive of contact tracing efforts. Consider reaching out to community leaders as part of the neighborhood-level contact tracing team. To be successful, a community will need public awareness, and understanding and acceptance of contact tracing and the need for contacts to separate themselves from others who are not exposed. Community members need to take responsibility to follow the guidance from public health agencies.”



Clear communication should:

· Educate the public on contact tracing and how it works (“What is contact tracing and what do I have to do?”)
· Ensure people understand that contact tracing will result in individual support for those who test positive and that there are no negative social consequences or stigma for themselves or their contacts (“What are the personal benefits of participating in contact tracing?”)
· Instill the belief that contact tracing is important to protecting personal health, keeping families and communities healthy and re-opening society, and that everyone has a role to play (“Why should I support contact tracing? What are the societal benefits?”) 
· Build trust that individuals’ data and health status will remain confidential and not lead to negative repercussions with government agencies, health insurers/private entities, commercial interests, or other unintended snoopers. (“Are there risks to participating in contact tracing?”)
A More SECURE Tomorrow: 

· Support contact tracing corps/skilled contact tracers with training and other needs
· Engage community leaders
· Conduct public information campaigns, using mass media, web sites and digital media to explain contact tracing and its impact
· Use risk communication principles
· Respect public concerns
· Evaluate and improve communication efforts (what’s working and what’s not working to garner public buy-in) 
Support contact tracing corps/ Skilled contact tracers 
Goal: Train contacts tracers in risk communication to ensure that every person who engages with contact tracers feels supported and protected and receives empathetic, culturally appropriate engagement in an accessible language

Ensuring that contact tracers are empathetic, supportive and address the fundamental concerns and anxieties of people is critical. Negative reports on social media or poor experiences with contact tracers could quickly define and harm the entire program. Contact tracers need to be skilled, experienced, and well-trained for the risk communication issues specific to this pandemic.
 
Engage community leaders
Goal: Work with credible leaders who can facilitate culturally sensitive promotion of contact tracing; these might include political leaders, faith leaders, leaders within vulnerable populations, or community advisory boards

Conduct a mapping exercise to identify trustworthy and credible leaders and supporters of the public health response to COVID-19, including the importance of contact tracing. Politicians and governments cannot be the only spokespeople for this intensive effort; health and community leaders (faith, unions, communities of identity, demographic groups, etc.) in whom there is considerable trust can help carry the “what, why and how” messages. Prepare honest and empathetic messages to address concerns, and are specific to the priorities of their community. Consider celebrities: talk show hosts, comedians, musicians, athletes to carry the message in earned and social media.

Conduct public information campaigns 
Goal: Create widespread belief and build a social norm that contact tracing is an important strategy to protecting our health, our families, our social life and the economy. Build knowledge about what contact tracing is (and is not), how personal data will be used and protected.

Most public understanding about contact tracing will be built through the media. Engage journalists, AND consider journalist trainings to ensure journalist understand the program and are reporting factual and timely information. Coordinate communication messages among stakeholders, news media and other channels to ensure consistent messaging. Use a variety of communication channels to distribute evidence-based, audience-specific health messages and materials. This helps limit misinformation and rumors that could contribute to confusion and fear. 

Use mass media and digital communication campaigns to build awareness on how contact tracing is helping us all get to a better tomorrow. Mass and social media have increased viewership while people are staying at home. Start early—ahead of recruitment—to launch campaigns. While the concept of contact tracing seems to be viewed positively as people look to get out of lockdown, do not assume people know or understand what contact tracing is—explain in simple terms using clear visualization the what, why and how of contact tracing. 
Contact tracing should be seen as a positive, “we’re all in this together” effort to break the chain of COVID-19 transmission, and why the public needs to be prepared to participate to be part of efforts to contain the virus. 
Use risk communication principles
Goal: risk comms will help build trust; trust will build participation

· Be credible: Honesty and truthfulness are invaluable during crises when building trust is key to behaviors that are self-protecting as well as protective towards communities. 
· Express empathy: Acknowledge people’s fear and concerns. Addressing how people are feeling, and the challenges they face, builds trust and rapport.
· Provide anticipatory guidance: This enables people to not feel blindsided and to prepare themselves emotionally and logistically, and therefore to cope better when the time comes to take action.4
· Promote action: Giving people meaningful things to do calms anxiety and promotes a sense of control.
· Show respect: Respectful communication is particularly important when people feel vulnerable. Respectful communication promotes cooperation.
Respect confidentiality

 Goal: The more people trust that information won’t be misued, the more they will opt in

People tend to be apprehensive (see IPSOS and PEW data below) about technology apps that track people’s personal information. This may be heightened in the current pandemic context and in a general climate of misinformation. People will have concerns about participating in any program that accesses sensitive information about their health and relationships. Communication on every level needs to address and allay fears about privacy and confidentiality and adopt the principles of risk communication as noted above.

Evaluate and improve communication efforts

Goal: Assess what’s working and what’s not working to improve the investment in communication messages and strategies

Test messages that will be delivered to the public. Gather information about knowledge, attitudes, beliefs and barriers related to contact tracing. Assess public attitudes and participation through surveys, social media tracking, key metrics that demonstrate the effectiveness of communication to shape attitudes and to deliver participation. 

AMERICAN ATTITUDES ABOUT CONTACT TRACING ARE MIXED AT BEST
An article that appeared in Axios showed the challenge that will be likely be faced by contact tracing. 
“In a best-case scenario, just half of Americans would participate in a voluntary coronavirus "contact tracing" program tracked with cell phones, according to the latest installment of the Axios-Ipsos Coronavirus Index.
Why it matters: A strong contact tracing program — identifying people who have the virus and isolating those who have come into contact with them — is the key to letting other people get back to their lives, according to public health experts.
· The findings underscore deep resistance to turning over sensitive health information, and mistrust about how it could be used.
· The only way to get even half of Americans to participate would be for public health officials to run the program, not the White House or tech or phone companies.”
 PEW (APRIL 2020)
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Americans divided on whether it’s acceptable for the
government to track people who have tested positive
for COVID-19 through their cellphone

% of U.S. adults who say it is acceptable or unacceptable for the
government to use people’s cellphones to track the location of people ...
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Note: Those who did not give an answer are not shown.
Source: Survey of U.S. adults conducted April 7-12, 2020.
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